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Conversions

Event name Conversions ~

click e
Top Pages

Page path Views ~

/ 2.390 I
/listing-cat/alojamientos-y-viajes/ 894l
/resultados-busqueda/ 7241
llisting/kaizen-center-valencia/ 581H
/listing-cat/hoteles/ 4290
/listing-cat/casas-rurales/ 3711
/los-maduros-famosos-mas-sexys-y-s... 3490
/listing-cat/alojamientos-con-encanto/ 3420

lofertas-destacadas/ 2951
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Top Traffic Sources
Session source Session medium Sessions ¥ % Sessions
google organic 10.440 I 80,9 %
(direct) (none) 2272 17,6 %
bing organic 77| 0,6 %
chatgpt.com (not set) 36| 03%
es.searchyahoo.com referral 18| 0,1%
(not set) (not set) 15| 0.1%
l.instagram.com referral 15| 0,1%
duckduckgo organic 12| 0.1%
chatgpt.com referral 12| 0,1%
Top Events
Event name Event count ~ % Events  Active users
page_view 25.163 NG 283% 10.488 NG
user_engagement 15.581 I 17,5 % 7.4 I
video_progress 15.085 I 170 % 61211
session_start 12.780 I 14,4%  10.488 NG
first_visit 10.599 N 11,9% 10.583 N
video_start 47930 5,4% 7341
scroll 38010 4,3 % 27990
click 780l 0.9 % 5561
view_search_results 396| 04% 16|
Landing Pages
Landing page + query string Sessions ~ % Sessions Bounce rate
/ 1.063 I 8% 219 %M
(not set) 347 3% 90,8 %I
Nlos-maduros-famosos-mas-sexys-y-sens... 331 3% 54,7 % I
Nlisting/kaizen-center-valencia/ 281l 2% 295%
/preguntas-frecuentes-sobre-la-retirada-d... 2000 2% 580 %N
/las-parodias-de-peliculas-de-la-industria-... 166l 1% 30.1%
Nisting-cat/alojamientos-y-viajes/ 1610 1% 6.2%l
Nisting/spa-efesos/ 1411 1% 355 %l
Nlisting/luxtal-habitaciones-por-horas-mad... 1191 1% 20,2 %M
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Device Category

23,8%

@ mobile
@ desktop
© tablet
@® smart tv

Operating System

Android
i0s
Windows
Linux

Macintosh
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Summary
Active users New users New User % Pct Engaged Pageviews per User Engagement Time
Ld L o o - -
10,7 mil 10,6 mil 99 % 62 % 2,4 00:00:56
¢ 11.2%  vs.PrevPeriod t 115% t 02% t5.9% i -10.9% §-26.5%
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