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Summary
Active users New users New User % Pct Engaged Pageviews per User Engagement Time
17,9 mil 17,9 mil 100 % 54 % 1,4 00:00:35
¢ 66.9%  vs.PrevPeriod t 69.4% + 1.7% § -11.0% § -41.5% 5 -42.4%
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Device Category

@ mobile
@ desktop
O tablet
@ smart tv

Operating System

Android
iOS
Windows
Linux
Macintosh

Chrome OS

0 2 mil 4 mil 6 mil 8 mil
Active users

Top Countries

Spain
Mexico
France
Argentina
Colombia
Chile

Peru

Browser

Chrome

Safari

Edge

Samsung Internet
Firefox

Opera

5 mil 10 mil
Active users

5 mil 10 mil
Active users

15 mil

15 mil
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Top Traffic Sources
Session source Session medium Sessions ~ % Sessions
google organic 10.521 54,9 % 300
(direct) (none) s. 103 42,3 %
(not set) (not set) 280] 1,5% " 200 A
bing organic 62| 0,3% ‘g
es.search.yahoo.com referral 30| 0,2% % 100 \
ig social 27| 0,1% V\N
chatgpt.com (not set) 22| 0,1% 0 \'M N\
chatgpt.com referral 18] 01% 1dic 2025 31dic 2025 30 ene 2026 1 mar 2026
16 dic 2025 15 ene 2026 14 feb 2026 16 mar 2026

duckduckgo organic 15| 0.1% —— google —— (direct) —— (notset) —— bing >
Top Events
Event name Event count ~ % Events  Active users
video_progress 34.35¢ I 270% 11851 2 mil
page view 25.270 19,8 % 17.931 15 mil
session_start 19.33¢ I 15,2 % 17.925 I ‘g
first_visit 17.937 I 14,1 % 17.885 NG g 1 mil
user_engagement 15.424 18 121% 11.979 E
video_start 991310 7.8 % 15141 °00
scroll 37901 30% 3373 ok <

1dic 2025 31dic 2025 30 ene 2026 1 mar 2026
click 908] 0.7 % 6801 16 dic 2025 15 ene 2026 14 feb 2026 16 mar 2026
view_search_results 410 0.3% 270| —— video_progress —— page_view —— session_start >
Landing Pages
Landing page + query string Sessions ~ % Sessions  Bounce rate
/ 1.868 G 10 % 30,6 %1 60
/que-orientacion-sexual-tienen-los-que-s... 72210 4% 51,8 % 1IN
(not set) 558 Il 3% 828 %I 2 40
Nlisting-cat/alojamientos-y-viajes/ 4731 2% 63,0 %N 'é
/los-maduros-famosos-mas-sexys-y-sens... 4550 2% 56,7 % I ” 20
/listing/kaizen-center-valencia/ 31418 2% 322% 10
/las-parodias-de-peliculas-de-la-industria-... 2631 1% 54,8 % I 0

1dic 2025 31dic 2025 30 ene 2026 1 mar 2026
lofertas-destacadas/ 2071 1% 54,6 % 16 dic 2025 15 ene 2026 14 feb 2026 16 mar 2026
la-cuantos-hombres-hetero-les-gusta-el-... 1841 1% 56,5 % I ——/ —— /que-orientacion-sexual-tiene.. —— (not set) >
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Conversions
Event name Conversions ~
click 908
Top Pages
Page path Views ~
/ 2.425 I
/resultados-busqueda/ 761
/que-orientacion-sexual-tienen-los-qu... 73310
/listing-cat/alojamientos-y-viajes/ 7181
/listing/kaizen-center-valencia/ 5730
/los-maduros-famosos-mas-sexys-y-s... 4690
Nlogin/ 3300
/listing-cat/alojamientos-con-encanto/ 31611
Jofertas-destacadas/ 3151

% Conversions

100,0 %

% Views

9.6 %
30%
29 %
2,8 %
23%
1,9 %
1,3 %
1,3 %

1.2%

Active users

680 I

Active users

1.797 I
358l
705 M
490
316 M
4431
248
124]

2931

Event count

Page Views
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